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Presentation Key Components
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Content
What do they need to know?
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Visual
What do they need to see?
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Presentation Objectives
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1.Know 2.Feel 3.Act
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"Matt Abrahams: How to Make Your Communication Memorable"

Stanford University’s Graduate School of Business
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1.Know
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2.Feel .
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VESPA Framework
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Voice of Expert Example Statistics Personal Experience Analogy
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2.1 To Feel: VESPA Framework (Convince with Logic)
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Emotional Amplifier
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3.Act
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The General The Influencer The Care Giver The Auditor
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Data Visualization
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Data Visualization
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